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University stakeholders such as academic advisors, Social Media Social Media This project was designed to enhance the connection
admissions staff and undergraduate (UG) faculty have DataBox, an online performance tracker, was used to show the between the CSP DPT program and UG stakeholders. The

The goal of this product was to improve the DPT social

the ability to influence student retention from. media page and to highlight unique features of our trends in performance of _2020 to 20_21, over a 304-day pe_rio.d.. The creation of a social m.ediq committee and assigned faculty
undergraduate to graduate school. The previous orogram. This consisted of the following: resources and best practices established contributed to significant and student leadership will enhance the long-term
groups of tk_\is multi-year project identified thgt there - Creétion of a social media committeé growth in page reach, impressions, engagements and clicks. sustainabillity. The establishmen’F of a shared d_rive_with
were gaps in knowledge and resources available to e Established a shared folder of resources and social access toftemplates, photo sharing, and organizational too::s
jthese stakeholders.. I_:’rospgctlve UG.studentS wanted media best practices based on the literature review _|§ TGE SQMMAEY/NFRE:SS@?? ﬂ - )FB_ F’_A;GI!E_SHMII?L/I;‘:\IJW . will _allow gture student.s to have the resources necessary for
increased opportunities to interact with CSP DPT that was conducted Last 304 days (Mar 20, 2021 - Jan 17, 20.. Last 304 days (Mar 20, 2021 - Jan 17, ... social media best practices. The CSP DPT program will
facull’fy anql studen?s. UG Faculty and staff desired e Consistent utilization of CoSchedule and Canva for 29’ 74 A “L e . i B . continue to use subsqriptioqs to anva and CoSchedule to
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assessment that was confduct_ed drove the main goals Stakeholder Meetings e Imoressions 10,685 mum and UG faculty were an effective way to ed.ucate j[hese
and products that this project implemented SR ’ roups about the CSP DPT program. Meetings with UG

P Pro] P ' This portion of the project worked towards goal one by groups at _ program. gs Wit
Objective creating and implementing products to target identified 1,000 Page Engagements 3,265 47 student.s interested in DPT school were Iess. eff_ectlve due to
The purpose of this project was to improve the stakeholder groups. This included the following: N : _ lack of mter.est_and gttendance. Utilizing an indirect method

: : Page Clicks 1,809 40x of communication with these students through faculty and

connectedness between the CSP DPT program and e C(Creation of Stakeholder Presentation W11 2021 W33 2021 ) )

: : . : - - professors may work best for future interactions. The
university stakeholders. This project had three e Stakeholder Meetings with UG students and Faculty impressions B Compare period Shares 107 a365% cUcoass of the mentorshib proaram will be determined by the
primary goals: 4 Lormation Sesglons with prospectivg, o= Lstusents Ieuvel of participation of Ug F;tugents and analyzed by futl)J/re

e Distribution and creation of informational handouts
1. Ipnrgrgerzsr.r? stakeholder awareness of the CSP DPT Stakeholder Meetings groups.
_ , Nine total events were hosted throughout 2021 with stakeholder
2. Enhance marketing of the CSP DPT program Peer Mentorship Program Institutional Relevance
3 Create a beer mentorshib oroaram for UG This is an ongoing portion of our project at this time and groups. There were over 50 staff and faculty and 20 student 5 RS . . _
: P P prog - eludes engagements. Currently within the institution, direct matriculation from UG to
students : . . . : the CSP DPT program is less than 10% per cohort, falling
Participants * go.” dstr]tjct[[c;]n (g:_l_de: a('jledtCSP tDPT I\éleun(t;orshlpt Meeting Type P:Lémhetr £ Faculty t E Student ¢ 10% short of the institutional goal. These products were
Stakeholder groups involved in the development of e % N, entor &k > mentee or kvents ngagemen ngagemen created to help increase retention within our institution as well
these products included CSP academic advisors ¢ _Sigation'ef a tragginehformo ensure paiiicipation Stakeholder 4 42 N/A as optimize student-faculty relationships
admisgions staff, Kinesiology and Science facult ’/staff =ind complediomol mentorshipyprogramreuitements Presentation |
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